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Section--A 

(qUg 3) 

Answer all ten questions. Questions () to (v) are multiple choice questions, 

while questions (vi) to (x) are fill in the blank questions. Each question 

carries 2 marks. 

Section-B 

(GUG ) 

Maximum Marks: 120 

1 ) 

(Marks :2 x 10 = 20) 

Answer all five questions. Each question has internal choice (Answer limit 

150 words). Each question carries 8 marks. 

(3ich : 2 x 10 = 20) 

(Marks :8 x 5 40) 

(30 : 8 x 5 = 40) 

JSC-4034 PTO. 



Note : 

1. () 

(i) 

What is Market ? 

Answer any three questions out of five (Answer limit 400 words). Each 
question carries 20 marks. 

(a) 

(b) 

(c) 

(d) 

() 

() 

() 

Section-C 

A place where buyers and sellers meet 

preferences ? 

(d) 

A place where only goods are sold 

(a) Pricing 

(GUg H) 

A place where only services are sold 

(b) Distribution 

Section-A 

A place where only producers are met 

(c) Market research 

(GUG 3) 

Which function of marketing focuses on identifying customers needs and 

Advertising 

(Marks : 20 x 3 = 60) 

(3ica : 20 x 3 = 60) 



(4) fau 

(iv) 

(4) 

() faIYA 

(iii) Which of the following is an example of an industrial product ? 

(a) Mobile phone 

(b) 

(c) 

(d) 

(a) 

() 

(a) 

Which intermediary helps negotiate sales but does not take ownership of 

(b) 

goods ? 

(c) 

(d) 

A car 

(3) 

A printing machine used in a factory 

(a) 

A soft drink 

Retailer 

Wholesaler 

Agent/Broker 

Distributor 

() qovz/<eeT 

faea () faIE 



(v) A company introducing a new product is likely to focus more on which 

(vii) 

promotional tool ? 

BR 

(a) 

(b) 

(c) 

(a) 

(H) 

Public relation 

(d) Advertising 

() 

Sales promotion 

Direct marketing 

(vi) In a buying decision, the person who actually make the purchase is the 

faryA 

(vii) The primary function of packaging is to and attract customers. 

marketing focuses on providing service rather than products. 



2. 

3. 

4. 

(x) The most cost-effective mode of transportation for large shipments over 

(x) 

long distance is 

is a non-personal form of promotion. 

Section-B 

What is Marketing Environment ? 

(GUG-) 

Or 

BR-482 

(3Ta) 

Write a short note on Selling Vs. Marketing. 

What is the importance of Consumer Behaviour ? 

Or 

(3ra) 

Write a short note on Market segmentation. 

What do you mean by Product Planning ? 

5) JSC-4034 PT.O. 



6. 

7. 

8. 

Or 

(3re) 

What is the difterence between brand and trademark ! 

What are ommon pricing methods and strategies 

Or 

(37) 

What are the key types of promotion ? 

Wite short note on physical distribution. 

Write a short note on warehousing. 

BR-482 

Or 

(37e) 

Section-c 

(GUg-H) 

What do you mean by Marketing ? What are its importance ? 

What is Marketing Research ? What is its nature ? 

What are the role and functions of packaging? 

( 6 ) 



10. What are the main factors affecting price of a product ? 

11 What do you mean by distribution channels ? What is the role of distribution 

channels ? 

? 
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